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Groupe Silicomp Major Facts

! 1983 : Created by our current CEO
! 1994 : new development model
! 1998 : IPO on “Nouveau Marché”
! Strong growth, International Corporation

1997,1997,
18,9 ME18,9 ME
255 p.255 p.

20002000
8O,3 ME8O,3 ME
856 p.  856 p.  

>>40 % 40 % growth per growth per 
year in 19year in 1994 94 --9999
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International Presenc
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Customer Expectation

CustomerCustomer

TechnologyTechnology
InnovationInnovation

Time Time 
To MarketTo MarketROIROI

QualitQualityy
PPerennityerennity

ProximityProximity

EngagementEngagement
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Pervasive Computing

! Micro-processors become pervasive into 
devices, providing them with

" Intelligence, Responsiveness, Autonomy
" Communication
" “Net Citizenship”

NetworkingNetworking

Real Time/ Real Time/ 
EmbeddedEmbedded

InfrastructureInfrastructure
MiddlewareMiddleware

SILICOMPSILICOMP“The technology will literally 
become pervasive, disappearing 
into the infrastructure of the 
home, the workplace, and the 
world.” 

Lou Gerstner, IBM CEO.
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Information

Solutions

Technology

R&D Innovation

Deploy

Maintain
Train

Our development model

Evaluate
Certify

Consulting

Organize

Prototype

Geography
Domain of 
activity

Implement
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InnovationInnovation

ConsultingConsulting

DevelopmentDevelopment

Silicomp Services

SolutionSolution
•• R&D R&D 
•• Technological Technological 

MarketingMarketing
•• Help in selectingHelp in selecting

solutionssolutions
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InnovationInnovation

ConsultingConsulting

DevelopmentDevelopment

Silicomp Services

SolutionSolution

•• OOrganirganizzationation
•• Project Project 

ManagementManagement
•• Performance Performance ofof

ServicesServices
•• Security AuditsSecurity Audits
•• QualitQualityy
•• TrainingTraining
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InnovationInnovation

ConsultingConsulting

DevelopmentDevelopment

Silicomp Services

SolutionSolution •• AApplicationpplication
DevelopmentDevelopment

•• System IntegrationSystem Integration
•• Network IntegrationNetwork Integration

•• Validation/Validation/CertificatiCertificationon
•• Support/MaintenanceSupport/Maintenance
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Technological Areas

• Real Time Embedded Software
•• Manufacturing SystemsManufacturing Systems
•• Information SystemsInformation Systems
•• Process ControlProcess Control
•• NTICNTIC

•• Quality Quality ManagementManagement
•• EnvironEnvironment ment Management Management 
•• Object Oriented DesignObject Oriented Design

•• SSeecuritcurityy
•• InternetInternet--IntranetIntranet
•• IP Services PlatformsIP Services Platforms
•• MultimMultimeediadia
•• WirelessWireless
•• Infrastructures High Speed NetworksInfrastructures High Speed Networks
•• Network AdministrationNetwork Administration
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Our Business 

!!Turnkey ProjectsTurnkey Projects
!!Contracting on daily basisContracting on daily basis
!!OutsourcingOutsourcing
!!Audit and CertificationAudit and Certification
!!R&D prototypingR&D prototyping



Groupe Silicomp 15

Agenda

1. Groupe SILICOMP : Facts
2. Groupe Silicomp Positioning
3. Our customers
4. Strategy and Objectives



Groupe Silicomp 16

Market Sectors

Telecom

Avionics

Automotive DefenseEnergy

Médical

Smart Card, 
E-transaction

Information Systems

Consumer 
Electronics

Avionics

Transportation
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They Trust Us … 
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Strategy

! Keep our model
" “If it ain’t broken, don’t fix it…”

NetworkingNetworking

Real Time / Real Time / 
EmbeddedEmbedded

Infrastructure Infrastructure 
MiddlewareMiddleware

SILICOMPSILICOMP
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Strategy

! Enlarge Offering 
" Technology Acquisitions 
" External Growth
" Partnership

! Duplicate on worldwide scale
" Accompany our international customers
" Gain new customers worldwide
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Objectives

! 2003 
" 400 ME
" 45% International


